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Duncan Pleased With cash.’ Bveryone else who wants to leam to yo-yo the time kids go back to school. 


Indianapolis Promo 


Combining some of the best yo-yo promotional 
ideas from the past (notably, the visits from the y o- 
yo man and a series of contests) with the best of 
today's modem marketing techniques, Duncan 
Yo-Yo's first major, local promotion campaign in 
almost 15 years was a “success.” 

Duncan staged a six-week promotional cam- 
paign in Indianapolis, Indiana, the last week in 
Apni and ran through June 4, when school Jet out. 

“Overall the promotion was a success,” said 
Mike Caffrey, the head of marketing and sales for 
Duncan Toys in Middlefield, Ohio, a division of 
Flambeau Products. “We leamed an awful lot and 
are looking forward to this fall's promotions.” 


The Best Yo-Yo Promoter 

“The precursor to any incredible yo-yo craze,” 
Caffrey said when we interviewed him in 
February, prior to the campaign, “is not 
demonstrators in a market, or TV advertising. 

“Kt occurs when the 11-year-old kid starts to play 
yoycs on the school yard, showing his friends 
how to ‘Walk the Dog’ and ‘Rock the Baby.’ 
When that happens, the yo-yo fad is only a week 
to two weeks away.” 

Caffrey knows from experience. He was the 
Tucson, Ariz., champion at the yo-y oand spin tops 
in the early 1970s and was hired out of high school 
by Duncan Toys as a traveling demonstrator for 
two years. He earned a degree in marketing from 
the University of Arizona in 1982. 


Invented the Yomega 

He later invented the Yomega, The Yo-Yo with 
a Brain(r) (he is no longer associated with the 
Yomega companty ). 

His brother, Patrick, was also a Duncan 
demonstrator, and his other brother, Bruce. took 
second in the first annual Duncan Yo- Yolympics 
in 1979. 

“For the past six years, I've been sharpening my 
marketing skills at Milton Bradley in Springfield, 
Mass., the world's largest game manufacturer,” 
Mike said. 

“I've developed a new promotion which we will 
be testing in Indianapolis this spring that goes 
right at those 11-year-old kids in classic grass- 
roots marketing fashion,” he said during the 
February interview. 

“We're sending 500 kits out to the Indianapolis 
market. Bvery thing the kid needs to leam toyo-yo 
is in that kit Two Duncan yo-yos, replacement 
Strings, a trick book and an instructional video. 
The ‘hook’ is a letter from me saying, ‘Use the 
enclosed materials to learn how to do ‘The Spin- 
ner,’ ‘Walk the Dog” and ‘Rock the Baby,’ come 
to one of the stores listed in the letter, show me 
you can do those tricks, and I will pay you $25 


will have to buy their yo-yos.” 

[After the promotion had ended, Mike com- 
mented that the only disappointment of the cam- 
paign was that so few of those children who 
received the trainee kits took advantage of the $25 
cash offer. He declined to say how many.) 


Secret of a Successful Promotion 

“The secret is promoting the yo-yo on the school 
yard, which I can’t do, but if you're in the sixth 
grade and you cany 4 yo-yo to school, you're a 
salesman working for me. I feel it's a very effec- 
tive promotional vehicle. 

“There will also be very heavy TV advertising 
in that local market. We're also going to send out 
mailers say ing ‘It’s Duncan Yo-Yo Season. Come 
see the world class champion at any of these 
stores.’ It will be me this time. ] might use a 
variety of ‘world champions’ at other times. 

“I purchased a mailing list of 8,000 names from 
Sports Ilustrated for Kids for the Indianapolis 
area, The magazine is aimed at children between 
the ages of 7 and 14, It’s the 9, 10, 11 and 12 year 
oid that I'm really interested in. This list is 


" primarily male, but nov exclsively. 


“I'l pick 500 from that list by zip code. I want 
to be in the right neighborhoods. Those 500 will 
receive the trainee kit 

“The remaining 7500 names will receive a 
brochure from me that says, ‘Hey, kids, it's Dun- 
can Yo-Yo season! Meet the word champion at 
any of the following stores.’ 40 to 45 stores will 
be listed. ‘Bring your Duncan Yo-Yo, enter the 
contest and win prizes.’ 


Contest Winners 

“The first place winner will receive a patch and 
ayo-yo. Second and third will also receive patches 
and yo-yos. These are new, modem patches. 
Having worked in the toy business for 18 years, 
I've stayed in touch with kids, and I'm designing 
what I would like to win. 

The kid who wins the first place patch — that is 
his ticket into the state championship. You need a 
first place patch to get into it, but once you’ re in, 
the top prizes will be bicycles, boom boxes, soc- 
cer balls, trophies and the works. 

“Indianapolis is a test. After that test I'll have a 
better understanding of what sales to expect fora 
particular population. 

“If 1 didn’t believe in my heart that this is the 
finest toy on the face of the earth, with greater play 
value and one of the least expensive items, I 
wouldn't have left my safe, secure job at Milton 
Bradley to work at Duncan,” he said. 


Untapped Potential 

“The potential is untapped. This is only one way 
I'm going to tap into some of this potential. This 
is the first of many promotional programs to come 
out of my head. I’m working with two other test 
promotions that will take place between now and 
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After the promotion had ended, we interviewed 
Caffrey again to see how it went. 

“Things went slowly for the first couple of 
weeks,” he said. “Kids who came into the stores 
would look at me as if to say, ‘Is that guy strange?’ 
Then the TV commercial started having its effect. 
Retailers said they saw greater yo-yo sales than 
they could remember They said kids were com- 
ing in and asking specifically for Duncans. We 
even made the Indianapolis Star, and the Wall 
Street Joumal wrote up the promotion.” 

The TV ad (See separate story below ))was shown 
only in the local market of Indianapolis, on local 
children’s programs as well as on the Fax network 
(local only) and the local Nickelodeon cable chan- 
nel outlet. 

In all, Mike put on 135 local demonstrations at 
drug stores, specialty toy stores and regular toy 
stores. 


Encouraging Results 

The results were encouraging. “I feel another 
two weeks and we would have tumed the comer,” 
meaning, the results of the campaign would have 
exceeded expectations. “All in-all I'm very 
pleased with this test promotion. I was amazed to 
find out how many adults my age were familiar 
with the yo-yo. On the other hand, I was amazed 
how foreign even the most basic yo-yo tricks were 
to the typical junior high kids. Many had no idea 
how tothrow ayo-yo. They were unaware that you 
could do any thing with it beside make it go up and 
down. 

“The awareness among our target market was so 
low,” he said. “That underlines the need for 
demonstrators and live performances for these 
kids.” 

“Yo-yo sales in the last two months have been 
up 400-500% over the average rate of sale,” said 
Chris Lucas, manager of The Game Preserve, 
Keystone Comers Mall. 

“Mike was here three or four times,” Lucas said. 
“] saw his ability to draw a crowd anywher, 
anytime. He always had a crowd around him. I'd 
say that 50% of the crowd didn’t even notice the 
signin the window. They were just passing by and 
walked in when they saw what was going on,” he 
said. 


More Promotions Ahead 

What's next? “We plan our next promotion in 
two new markets this fall after school is back in 
session,” Mike Caffrey said. They will be Raleigh, 
N.C, and a second market not yet named. 

“It's difficult to implement this regional ap- 
proach because the country has gone national,” 
Mike said. “For example, there’s only one Wal- 
Mart or one Toys-R-Us buyer who buys for the 
whole nation at once. They want to see a major na- 
tional push. 

“I'd like to see a series of regional crazes 
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developing at different times throughout the year 
rather than a major national fad that can be here 
today and gone tomorrow —along with your 
sales.” 


Ad Makers Had a Ball 


One day you’ re just another sixth grader sitting 
in the classroom, wishing recess time would get 
here so you can go out on the playground and play 
with youryo-yo, 

The next day, you’re a media star, yo-yoing 
before a video audience that numbers in the mil- 
lions. 

That's not quite the way it happened for Liubo 
Yepez, a 13-year-old sixth grader at Cameron 
Bementary Schoo! in Alexandria, Va., but it’s 
Close. 

“I was sitting in class when Miss Matthews 
called several of us in and told us she had received 
a call from New York that Duncan Yo-Yo was 
looking for a kid todo.a commercial,” Liubo said. 
“Miss Matthews” is Bonnie Matthews, the 
Cameron gy m teacherwho has also been the spon- 
sor of the Yo Cobras yo-y oclub forthe past several 
years. 


Videotaped Audition 

“She videotaped us and sent the tape to New 
York,” Liubo continued. “The next day she 
received another call saying they wanted another 
tape of me. So we filmed it and she sent it off. The 
next day they called me.” 

The result was a trip to the Big Apple with his 
mother to star in a Duncan Yo-Yo commercial, 
along with two experienced young actors, Patrick 
Pisano, who played a role in The Godfather IL. 
and Travis Brennan, who has appeared in 
Numerous print and electronic media commer- 
cials. 


WAKING UPTO THE SLEEP MACHINE 


{3 interesting to watch peoples reaction to a 
SLEEP MACHINE or ROLLER WOODY - 
especially kids and cats. It looks like a regular 
wooden vo-v0, but how dues it spin so 
Jong’ The secret is 2 precision hall bearing axle 
and a unique adjustable string gap allowing fg 
Yo-Yo tune-ups. Too “techy” for some 6 or 
6 were retumed), the reward for the rest of 
us is the magic healing qualities of long 
spinning wood. In a plastic age. holding and 
watching a Sleep Machine spin. is a calming and 
centering experience. Others are charmed too. Thev're 
great for meeting people. Best of all. at a moments notice. 


these particular vo-vos connect me to that part of myself which 


also spins and dances . 
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Patrick pleyed the role of the “Video Boy,” a 
video-game nerd. The 30-second spot opens with 
him sitting almost motionless in a big easy chair, 
listlessly twirling the joy stick of a Nintendo 
game. “Me? Play with a Duncan Yo-Yo?” he says. 
“That's for babies!” 

The ad cuts to the Yo-Yo Boy, played by Liubo, 
performing a hip version of “Rock the Baby,” ac- 
companied by a driving rock rhythm. 


Take a Walk 

The ad cuts back to the Video Boy. “A yo-yo?” 
he says. “Take a walk!” 

Cut back to Yo-Yo Boy, performing “Walking 
the Dog” through his legs in a trick called “The 
Subway.” 

Cut back to the Video Boy, who proclaims, 
deadpan, “I need the speed, the action, the excite- 
ment of a video game.” 

Cut back to the Yo-Yo Boy, who performs a 
quick series of tricks, in time to funky rock music. 

Travis steps in and talks directly to the viewer. 
“You want speed, action, excitement? Get a yo 
yo! You want the hottest yo-yos? Get a Duncan! 
Cause if it isn’t a Duncan, give it to him” (he points 
to the Video Boy). 

The ad was produced for Duncan by Goldberg, 
Fossa, Seid, a New York advertising agency that 
came highly recommended to Mike Caffrey, the 
head of marketing and sales for Duncan Toys in 
Middlefield, Ohio, a division of Flambeau 
Products. 


Down With Video Games! 

“The video games have been around for a long 
time, and kids are familiar with them,” said Emie 
Fossa, a partner with the ad agency. “Young kids 
today don't know about yo-yas, and we wanted to 
present the idea that video games are outdated. 
That was the strategy. Ourcreative director, Frank 
Marone, was responsible for it He came up with 
the great execution and helped arrange for the 
casting, showing the video nerd as a schlumpy kid. 
He was formerly the creative director at Ninten- 
do, so he knows about video games.” 

“The purpose of the ad is to clearly position 
Duncan against the giant in the toy business, the 
video game,” Frank Marone said. “All the other 
toys are afraid to go against it 


The Toy With Everything 

“We clearly felt that we have a toy here that has 
everything that video games don’t have — physi- 
cal challenge, the need for athletic skills to make 
it work, a chance to be individually creative,” 
Frank continued. “It’s fun, and simple, too. And 
it’s totally portable. It’s good for boys and girls, 
for young kids and old kids. 

“The yo-yo is a toy that expands as the child 
grows older The 5-year-old can make it goup and 
down; the 15-year-old can do a thousand tricks. 
The yo-yos’s ability to entertain grows as you 
grow.” 

Does he yo-yo? “Yes, I da. Of course, I’m not 
nearty in the league of your readers, but I can do 
‘Rock the Baby,’ ‘Walk the Dog’ and the other 
standard tricks as well as about a dozen ‘Loop the 
loops’ — sitting down. 

“] did it as a kid when Duncan yo-yos were very 
popular. It’s like riding a bike. It comes back to 
you.” He paused:to let the play on words sink in. 

“I’ve grown to annoy everyone at the agency by 
pulling out my yo-yo and flipping it around when 
the meeting gets boring.” How often is that? 
“Every meeting gets boring at some point,” he 
said. 

He's trying to teach his two boys, ages 4 years 
and 4 months, how to yo-yo, but added, “The 4 


month old doesn’t know too many tricks yet.” 


Solid Message 

“] realized we needed a commercial with a solid 
message,” Duncan's Mike Caffrey said. “I knew 
that the target market needed to be boys ages 7 
through 14, and yo-yos had to be cool again. | 
called Goldberg, Fossa, Seid and had them 
develop several ‘story boards.’ They came up 
with three strong ones. The most aggressive one 
went right aftervideo games, showing that they’ re 
sedentary, where you just hold a joy stick, as op- 
posed to a yo-yo, which you can really jam with.” 

The Peruvian-bom Liubo, who came to the U.S. 
about three years ago, leamed ali about the 
glamour of American advertising. “We arrived at 
the studio at about 9 a.m. Actual filming began at 
about noon, and we didn't finish until 3 or 4 a.m. 
the next day,” he recalled. 


Glamour of Advertising 

“That’s the glamour of advertising,” Caffrey 
said. “19 hours of shooting for 30 seconds of com- 
mercial.” 

Tt took about a week to edit the commercial, 
which went on the air in the Indianapolis, Indiana, 
market on Saturday, April 23. It ran through the 
end of May, Caffrey said. 

“It was a new experience for me to be in the yo- 
yoworld,” said Toni Roberts of Toni Roberts Cast- 
ing, New York City, who located the talent for the 
commercial. “It was a specialty I hadn't come 
across. I was impressed and enthralled by the en- 
thusiasm the kids had for the yo-yo.” 

As Duncan rolls out its focused marketing 
Strategy in other markets, the commercial will 
begin to make its appearance in those markets, he 
said. 


Yo-Yos in Space 


The April/May issue of Air and Space/Smith- 
sOnian magazine includes a story by Don Petit in 
which he tells of his adventures inyo-y oing inzero 
gravity. The two-page article is entitied “The 
Wizard of Og” (“Og” being the Abbreviation for 
ZERO G [*G" standing for gravity]; it's 
pronounced “ahg”). Check your library fora copy, 
or wnie directly to the magazine at 370 L’ Enfant 
Promenade S.W. 10th floor, Washington, DC 
20024. He is also the author of “Advanced Yo- 
Yoing in Zero Gravity,” an article in the Fall 1993 
issue of Yo-Yo Times. 


National Yo-Yo Museum 
Opens in Chico, Calif. 


A national yo-yo museum featuring the Duncan 
family collection has opened in Chico, Calif. 
Items have been culled from collections donated 
by the Duncan family, as well as by Tom Kuhn, 
Bill DeBoisblanc, Bob Malowney and others. 
Anyone wishing to contribute items of interest to 
the museum is asked to call Bob and Barbara 
Malowney at 916/893-0545. 

The 1000 square foot display includes most of 
the parts of the traveling "Retum of the Yo-Yo" 
show that made the rounds of several shopping 
centers during the past few years, plus additional 
items, Bob said. 

The museum is located at 320 Broadway in 
Chico and is open every day--10-5 Monday 
through Saturday, 11-4 Sunday. Admission is free. 
For the latest information on the museum, call the 
Malowneys at the number listed above. 

Even though the museum is open now, it will 


celebrate its official ribbon cutting ceremonies 
two days before the National Championships in 
Chico, on Thursday, Sept. 29. 


“Fast Eddy” Comes to TV 


“Fast Eddy" McDonald, who holds several 
world yo-yo speed records, has converted his yo- 
yo sales experience into helping him carve out a 
territory as a salesman on the road for Granger 
Balloons Party Plus of Toronto, which makes a 
line of party supplies. 

“This is the first time in my life that my full ime 
job is not yo-yos,” Eddy told us. “I got into the toy 
industry and leamed to sell through the yo-yo. 
Everything | leamed through working for Jack 
Russell, Canada Games and Yomega, I’ve taken 
and am applying to my new job.” 


Performs Frequently 

Having entered the world of real jabs, however, 
has not kept him from performing frequently as a 
yo-yo demonstrator and entertainer “I have an 
agent who books me for a fot of live performan- 
ces like festivals, company picnics, libraries and 
schools,” he said. “There's a big street performers’ 
festival that I'm part of. These things pay pretty 
good money, but they are not frequent enough to 
live off full ame.” 

He remembers the “old days” (for him, about 10 
years ago) when he was working for Jack Russell 
in places such as South America. “When we dida 
promo, as soon as we got toa city we'd give away 
a lot of yo-yos,” he said. “Then every kid who 
doesn’t have one wants one, too....The way to 
judge the success of a campaign is from the sale 
of the strings — not the yo-yos.” 

His big news is that “I just got a gig on YIV 
(Youth Television), a 24-hour children’s TV net- 
work. It’s Canadian, but it’s avaiiable in the U.S. 
via satellite.” 

His segments appear on the show,"It's Alive,” 
which airs Saturday aftemoons from 3 to 4 pm 
Eastem time. He's on the show for 2 to 10 minutes 
every week. “Each week I teach a different trick 
and do fancy stuff, hold contests and other things 
like that.” 


Highest Rated Show 

At the time we interviewed him, he had taped 
six shows as part of a pilot for the series. When 
the first episodes aired, “It was the highest rated 
new show on YTV ever,” he said. 

“It's Alive” is a variety show for kids ages 5 to 
15S. It has a house band (like on “The Tonight 
Show” and “David Letterman”), special guests 
every week, and holds contests for kids. “It’s sort 
of like ‘David Letterman meets Beat the Clock,’” 
Eddy said. A few of the guests have included 
RoboCop, Roberto Alomar from the Blue Jays, 
Genna from “Blossom,” a 4 yr old jazz drummer 
and other musical guests. 

“From all accounts, they plan to make another 
30-some episodes,” he said. “The live studio 
audience seems to like the yo-yo guy,” who is 
billed as “Fast Eddy, The Yo-Yo Top Dog.” 
Canada Games is one of the sponsors of the show. 


Time for a Boom 

“It’s time for another yo-yo boom in Canada,” 
Eddy said. “I think that the kids are ready for it. 
Nintendo and al} that has been around long enough 
that it’s not as new as it used to be. There are a lot 
of those video games out there collecting dust, and 
I think a yo-yo promo would be successful. 

“I'm really grateful to the yo-yo for what it's 
done for me,” he said. “It almost brings a tear to 
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BUNNY MARTIN 
WORLD CHAMPION YO-YOS 


Bunny Martin 
Yo-Yo Champion of the World - 1951 
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Solvang, CA 93464 


805-688-0301 


HUMMINGBIRD 
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my eye. That may sound comy, but it’s true. Pll 
never put the yo-yo down. I do it because I love 
it.” 

Exidy also has a new love in his life, his wife of 
two years, Donna, who is expecting a baby “due 
on my birthday, Aug 30” — his 27th birthday. 


Janet Ives Duncan 
1900-1994 


On a sad note, we regret to report that Janet Ives 
Duncan, the formerwife of Donald F. Duncan, the 
founder of Duncan Toys, away on March 
30, seven days shy of her 94th birthday. She lived 
in Escondido, Calif. 

She and her late husband were married in 1924. 
Their marriage ended in divorce, and Mrs. Dun- 
can never remamied. 

Their son, Donald Duncan Jr.,, is the president of 
Playmaxx Inc., Tucson, Ariz., which manufac- 
tures yo-yos. No member of the Duncan family is 
currently connected with Duncan Toys, which is 
now a division of Flambeau Products. 


EVENTS 


8rd International Yo-Yo 
Contest Set for Aug. 13 


The 1994 Third Annual Intemational Pro/Am 
Yo-Yo Competition will be held at the annual 
meeting of the Intemational Jugglers Association 
(JA), which is scheduled for Aug. 9 through 14 at 
the University of Vermont in Burlington, Vt. 

The yo-yo contest is tentatively scheduled for 
Saturday, Aug. 13. 

Categories of competition will be Novice (11 
and under), Advanced (open, amateurs only ) and 


Open (open to.all ages) (10 trick compulsories, 2. - 


1/2 to 3 min free style for the top 5 contestants). 

For complete contest details, contact Dale 
Oliver, 14534 Wallingford, Seattle, WA 98133, 
206/367-9187. 

If you have an idea for a yo-yo workshop, con- 
tact Paul Kyprie at 313/994-0368. 

We're already expecting several yo-yo ses- 
sions — and you'll meet some of the best yo-yoers 
in the world. 

Not to mention some of the best jugglers in the 
world, who are fabulous to watch. Guaranteed: 
You'll pick up dozens of great ideas that you can 
adapt for your yo-yo act. 

For complete details on the IJA and registering 
for the conference, contact Richard Dingman at 
413/367-2401. Call after S p.m. Eastem time. 


BACK ISSUES OF “YYT” 


While supplies last, afew copies of each back issue 
of “Wb- Times” are available, including: 

#-1, 1-2, 1-3, 14, 1-5, 2-1, 2-2, 2-3, 2-4, 2-5, 
2-4, 3-1, 3-2, 3-3, 3-4, 3-5, 3-4, 4-1, 4-2, 4-3, 4-4, 
4-5, 4-6, 5-1, 5-2, 5-3, 5-4, 6-1, 6-3, 6-3, 6-4 and 7- 
1. If an issue is out of stock, we will send you a 
photocopy of the issue, unless you specify other- 
wise. Send $3 for each copy ordered. (Postpaid to 
the US., Canada and Mexico. For other foreign or- 
ders, add $1 for postage and handling per issue, ex- 
cept for #2-5 and 3-2, add $1.50 and #-6 and 3-1 
add $2). 

Back Issues, Yo-Yo Times, 


P.O. Box 1519, Herndon, VA 22070 


Back to Vegas, Jan. 1-5 


Yo-yoers and jugglers will retum for the third 
annual Winter Mini-Convention of the Intema- 
tional Jugglers Association at the Showboat Hotel 
in Las Vegas, the first week in January 1995. We'll 
give you details as they become available. Dates 
will be Sunday, Jan. 1, through Thursday, Jan. 5. 
(The event may extend through Friday, Jan. 6. The 
DAis still negotiating for meeting space with the 
hotel.) 

The convention will include yo-yo workshops 
and the second annual Las Vegas Pro-Am Yo-Yo 
Competition. 

For further details on the conference in Las 
Vegas, contact Paul Kyprie at 313/994-0368. 


IJA May Hold Mini-Confab 
in Key West in November 


Plans are still indefinite, but the Intemational 
Jugglers Association (LJA) is exploring the idea of 
holding a mini-convention in Key West, Fla., pos- 
sibly the first or second week in November, from 
Wednesday through Saturday. 

The possible location may be the Days Inn, 
which has special rates of $59/night per room for 
up to four peopie in a room. 

“Activities may be held outside, weather per- 
mitting.” said DA board member and planning 
team member Paul Ky pric. “This convention may 
be more of a vacation opportunity than a high level 
organized convention. For example, we may hold 
a luau night and sponsor a day trip to Key Largo 
to go snorkeling at the U.S.’s only underwater na- 
tional park. 

Naturally, yo-yoing will be a part of the fes- 
tivities. He refused to confirm or deny the rumor 
that there may be an underwater yo-yo contest. 

The LIA is not expected to make a final decision 
on whether to hold the convention at its August 
annual convention in Vermont. 

If the idea of a Key West convention interests 
you, contact Paul Kyprie at 313/994-0368. 


National Championships, 
Oct. 1, in Chico, Calif. 


The National Yo-Yo Championships will again 
be held Saturday, October 1, in Chico, Calif. The 
full-day event will feature the standardized three 
levels of yo-yo contests as in previous years, cul- 
minating in the National Championship contest. 
There will also be an exhibition toumament of 
freestyle yo-yoing, in which any kind of yo-yo or 
yO-yos may be used. For this specific event, there 
will be freestyle competition only, no compul- 
sories. Anyone (including yo-yo pros) may enter. 

The event will also include instructional ses- 
sions and demonstrations by professionals. 

Sunset magazine and a freelance writer who rep- 
resents six magaziness including Sporis_Jl- 
lustrated plan to cover it. 

For information, contact Bob Malowney at Bird 
in Hand Yo-Yos, 320 Broadway, Chico, CA 
95928, 916/893-0545. 


Northwest Regionals, 
Oct. 22 in Seattle 


The Northwest Regionals will be held on Satur- 
day, Oct. 22, in Seattle, Wash. For details call Dale 
Oliver at 206/367-9187. 
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California State Contest 
Set for September in Lodi 


The 1994 Califomia State Yo-Yo Contest will be 
held in conjunction with the National Lodi Grape 
and Wine Festival and San Joaquin County Fairin 
Lodi the weekend of Sept. 17-18. For information, 
contact Steve Speegle at 209/367-1956, or write 
to him at 2416 W. Tumer Rd., Lodi, CA 95242. 

The competition will incl ude both one- and two- 
handed freestyle divisions. 


CONTEST RESULTS 


John Stangle Wins 
Vacaville Fiesta Contest 


John Stangie of Santa Rosa, Calif., walked off 
with top honors in the Northem Califomia Yo-Yo 
Contest, held May 30 during the 37th annual 
Vacaville Fiesta Days celebration in Vacaville, 
Calif. 

The winner is the president of The Willie Bird 
Flyers Yo Yo Club of Santa Rosa. He is a 
storeroom purchase officer for the County of 
Sonoma and has been active as a yo-yoer only 
since January. His prize included a T-shirt 
emblazoned with the motto, “What Part of Yo 
Don't You Understand?” The “o” in “Yo” features 
a yo-yo, with a string attached. The slogan is 
copyrighted by the Fiesta Days’ Committee. 

Finishing second in the open class was former 
Arkansas State Champion Timothy Lee of Suisun 
City, Calif. He is now a master sergeant stationed 
at Travis Air Force Base, Calif. He won the Arkan- 
sas championship in 1972 while in the eighth 
grade. 

Beven-year-old Jimmy Garvey of Vacaville, 
who earlier won the beginners’ contest for youths 
under 12, placed third. 

Sean O'Neal, 13, Vacaville, won the inter- 
mediate division. 

Lorri Goudie, 10, Vacaville, finished second in 
the beginners’ division behind Garvey. The two 
winners are members of the Vaca Valley 4-H Club. 

The event also featured demonstrations by 
“Captain Yo” Don Watson of Rohnert Park, who 
conducted the yo-yo contests, and “Yo-Yo 
Genius” Ryan Carver, 15, of Durham, Calif., who 
won the national championship contest in Chico, 
Calif., last October. 

Ryan’s mother, Pat, recalled that Ryan began 
yoing in kindergarten in Ohio. “He was so short 
and his yo-yo string was so long that he stood on 
the table,” she said. “We didn’t know you can cut 
the string to fit you. He really got into yo-yoing 
when he was in the third grade and the yo-yo be- 
came an extension of his hand. 

Fiesta Committee chainman Hershel Smith and 
contest coordinator Kathy Garvey announced that 
they plan to host the state championships next 
year. 


New Scoring System 
Breaks Ties in D.C. Contest 


The Yo Cobra Open, sponsored by the Yo 
Cobras Yo-Yo Club of Alexandria, Va., in the sub- 
urbs of Washington, D.C., was delayed a week be- 
cause of ice and snow, but finally came off without 
a hitch on Saturday, Feb. 26 at the club’s school, 
Cameron Elementary School. 

The club’s 40 members tried very hard to attract 
local competitors from outside their own club. As 


it tumed out, all contestants were from Virginia. 
In all, 42 spectators and yoers tumed out for the 
contest. 

The closest competition came in the Advanced 
Division, which was won by Jesse Roland of Dale 
City. Lawrence Watson of Alexandra, came in 
second. 

The Beginner Division title went to Daniel De 
La Cruz of Alexandria. Chris Gruendl of Fairfax 
squeezed in ahead of John Suyat of Alexandria for 
second. Heather Tumerof Alexandria gave asolid 
performance and just barely missed third place. 

Patrick Jefferies of Springfield swept the Inter- 
mediate Division with a perfect score. Tim 
Grvendl of Fairfax edged Shaun Currie of 
Alexandria for second. 

The Championship Division included 2 two- 
handed tricks, “Tandem Dog Walk” and “Two- 
Handed Loop the Loop (Whirly bird).” The winner 
was Jeremiah Dawson of Alexandria. Thai 
Nguyen of Alexandria, came in second, and Liubo 
Yepez of Alexandria finished third. 

In an effort to decrease the number of ties, the 
Yo Cobras added a third attempt for each trick, 
worth one point. Most contests offer two tries 
only, awarding 10 points for the first try and five 
points for the second attempt. The single-point in- 
novation seems to have been successful because 
there were no ties and three places were deter- 
mined by less than five points. 

In addition to the contest, club sponsor Bonnie 
Matthews displayed hercallection of yo-yos from 
the mid-1950s. Of special interest were two 
carved yo-yos and four which were won in con- 
tests. Also on display was a wall full of yo-yo car- 
toons from the newspapers. 

Special guest star Lew Newmeyer, the 1937and 
1938 District of Columbia yo-yo champion, gave 
each participant a special yo-yo and then as- 
tounded the crowd with a short demonstration of 
his own yo-yo wizardry. 


East Coast Championships 


About S0 spectators tumed out to watch a total 
of 22 contestants, ranging in age from 5 to 7??, 
take part in the 1994 East Coast Yo- Yo Champion- 
ships on June 11 at Cameron Hementary School 
in Alexandria, Va. 

Most of the participants were members of the 
sponsoring organization, Cameron's yo-yo club, 
The Yo Cobras. 

Winners in each category were as follows (all 
winners were from Alexandna, unless otherwise 
indicated): 

Novice, Junior Division: (1) Shaun Currie, (2) 
Heather Tumer, 8) Johnny Dawson, Springfield, 
Va. 

Novice, Senior Division (adults: (1) Mike 
Smith, Silver Spring, Md., (2) Dick Stohr, 
Springfield, Va., (3) Diane Gruendl, Fairfax, Va. 

Advanced Division: (1) Patrick Jeffries, 
Springfield, Va., (2) Matthew Donahue, (3) Daniel 
De La Cruz. 

Championship, Junior Division: (1) Jeremiah 
Dawson, Springfield, Va., (2) Thai Nguyen, (3) 
Warten Korpanty. 

Championship, Senior Division (adults): (1) 
Stuan' Crump Jr., Hemdon, Va., (2) Bill Alton, 
Portsmouth, N.H. 

Yo Cobras club sponsor Bonnie Matthews 
served as the judge. 

A special guest at the contest was “Yo-Yo Joe,” 
whostood silently throughout the entire affair and 
never quite managed to get his yo-yo to retum to 
his hand. 

In reality, “Yo-Yo Joe” is unlikely ever to get his 


yo-yo to retum to the wound up position because 
he is a statue, sculpted in 1982 by Debra Banker 
of Annapolis, Md. 

ILew Newmeyer purchased the statue from its 
previous owner recently and brought the stolid 
figure to the contest. Lew told us that the figure 
who posed for the statue was Bob Burke of New 
Canaan, Conn., who is now a solar energy ar- 
chitect in San Diego. 


Keith Funk Wins 
Kids Collection Contest 


Keith Funk of Onville, Ohio, won the yo-yo 
contest held as part of the “Exploring Spring 
Celebration” sponsored by Kids Collection in 
Smithville, Ohio, on May 15. David Hoshor of 
Hudson, Ohio, won second place, and Cecil Mar- 
xen of Akron walked off with third place honors. 

“Yo-Yo Woman” Linda Sengpie! entertained 
and demonstrated her talents with the yo-yo. 


Indiana State Winners 


The winners in the Indiana State Yo-Yo Cham- 
pionships, held at The Game Preserve’s Green- 
wood Mall Store in Greenwood, a suburb of 
Indiana, sponsored by Duncan Toys, were: 

(1) Jason Beck, Tipton, Ind; (2) James Nichols, 
Bloomington, Ind.; (3) Hunter Bick, Carmel, Ind. 

A total of 13 young yo-yoers — both boys and 
girls — participated in the contest, which was held 
on Saturday, June 4. 


35 in Stardust Contest 


More than 35 contestants showed up for the Na- 
tional Yo-Yo Day competition at Ellen's Stardust 
Diner at 1377 Ave. of the Americas (Sixth Ave.) 
and 56th Street in New York City on June 6. 

The diner follows a 1950s theme. 

First place went to Guy Ascun of Winston- 
Salem, N.C, who was in town for Fleet Week. 
Second place finisher was Charles Rickenbacker 
of New York City. Third went to Frank Morales, 
also of New York City. 

Former Duncan demonstrator Tom Parks of 
West Babylon, N.Y., was on hand to assist with 
Tunning the contest and to put on a yo-yo 
demonstration. 

The variety of prizes awarded to the winners 
consisted of portable cellular phones, hats and T 
shirts, Stardust Yoyos, and dinners at the diner, 
and cocktails and a jazz show at Iridium Res- 
taurant. 

The next moming, the contest winners went on 
the show “Breakfast Time” on the Fax Network. 


TOY FAIR | 


Once again Yo-Yo Times was on hand covering 
the recent Toy Fair in New York City sponsored 
by the Toy Manufacturers of America Here’s the 
yo-yo news from the fair. 


Yomega Introduces Several New 
Models 


Yomega introduced more new yo-yos than 
anyone at the show. 

The Power Spin Yo-Yo is a fly-wheel-style yo- 
yo that comes with reflective holographic disks. 
“It incorporates the Fireball transaxle system.” 
company partner Len Amaral said. He used one to 
demonstrate three “Around the Worlds.” three 
brain twister loops and back to the hand, all on one 
spin. And, he added, “I’m not a great yo-yo player. 
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I'm an okay yo-yo player I’m not in the same 
category as Dale Myrberg. Yet look what I cando 
with this yo-yo. 

“Bven though it incorporates the same axle as 
the Fireball, aerodynamically it’s different be- 
cause of the hollowed out flywheel rim-to-mass 
ratio. It spins differently than a Fireball. It feels 
different and it handles differently. The Fireball is 
a little heavier.” The Power Spin and the Fireball 
both retail for $6.99. 

The Twin Trik is a traditional yo-yo that docs 
not come apart like any of the other Yomega 
products. Its fixed axle is a special-design axle 
made of metal. It also has the flywheel effect. 

“We registered for the patent on it,” Len said. “It 
has a hexagon outer axle for stability and strength 


“bead KLUTZ YO-YO BOOK 69.95 
A complete compendium of 
yo-yo tricks and history. 
Everything from Rock -the- 
Cradle to Shoot-the-Moon. Its 
all here: 83 pages lavishly 
Ulustrated. photographed. and 
packaged with our own mapie wood 
yo-yo. Also available 4 different 
Tom Kuhn yo-yos. For a free 
catalogue. write Klutz Press. 2170 
Staunton Ct Palo Alto, CA 94306 
Dept. Y 


SPEQIAL OFFER for Yo-Yo Tome: Subscribers 


“It’s Yo-Yo Time!” 


The rs yo-ye seag eritien specifically to be performed to. 


ung by Groce, hos! of "Moupiain Si 
“patene! Yo Yo" — Cramp), editor of 
Regularly $11.95. White 
(U.S fusds; for shipping to 
Capsdiss addresses, add 
$1.00, other foreign, edd $2.) 
Picase allow 3 weeks for 


¢,” with 
©Yo Tunes 
supplies last: $5.95 postpaid 


Sead you check todsy to: 
"t's Yo Yo Tune" 

Yo-Yo oo P.O. Bos 1519 
Moendon YA 27 


6 weeks for overseas 


Tig sheet inchaded ... Samsfaction puerenieed 


Now available 
directly from the manufacturer 


The Ultimate ProYo 
Take-Apart Yo-Yo 


with brass axle 
Limited Time Only 
$9.60 each 
2 for $16 

postpaid in the U.S. 

Add $2 for one yo-yo, 
$3 for two yo-yos 

for orders shipped outside the U.S. 


Each yo-yo comes with packa 
3 extra = s, 2 hardwood Fy a 1 
ra brass axle 
are extra wheel nut. 
Instruction sheet with each order. 


Send your check today to: 
Yo-Yo Orders, Playmaxx Inc. 


P.O. Box 64065-YYT 
Tucson, AZ 85728 
For credit card orders, 
call 602/623-9981 
Satisfaction Guaranteed! 
Piease allow 6-8 weeks for delivery 


YOMEGA 


NEW! YOMEGA TWIN TRIK™ 
YO-YO 
Comes with string specially affixed for 
beginners. Converts to super spin yo for 
advanced play. Specify red or black. 
$3.95 each. 
RAIDER™ ROLLER BEARING 


YO-YO 
New silver reflective decoration. Comes 
with leather holster. 
$19.95 each, 
Enclose $3.50 shipping and handling. 
Send check/money order to: 


Yomega Retail Dept. 
P.O. Box 4146 
1058 Pleasant St. 
Fall River, MA 02720-0402 


Orders over $20.00 receive free shipping 
_ when “Yo-Yo Times" is mentioned. 


to keep it together, and it’s milled to a specific 
width in the center, where it is a bit thinner than 
most axles. The halves are slightly farther apan at 
the nm than most traditional yo-yos. This allows 
you to get a different spin. 

“Yomega has never been known for a low-cost, 
traditional yo-yo. This is our first version of one.” 
Retail, $3.99. 

The new model will come double looped to help 
the beginner learn the fundamentals. 

Yomega's new Fireball is completely clear, with 
a holographic insert. Every thing else is the same 
“Only the cosmetics are different,” he said. $6.99 
retail. 


Aero-Motion Reports Steady Sales 
Aero-Motion displayed the same Newton's Yo- 
Yo and other toys that it has shown in previous 
years. Company president Brian Shoolery told us, 
“The yo-yo business is holding steady as she goes. 
We're not seeing a tremendous surge in sales, but 
then again we’ re not seeing a tremendous decline 
in sales, either. Yo-yas make a steady contnibution 
to our business. It's one of the toys in the line of 
natural-ty pe toys, age-old action toys.... There was 
a litde blip in sales a couple years ago, so there 
should be another one in a couple more years.” 


Dale Myrberg Entertains 

Utah yo-yochamp Dale My rberg captivated the 
crowds who paused to watch his yo-yo wizardry 
in the Hummingbird Toys booth. It was his first 
appearance at the Toy Fair for Hummingbird in 
about six years. 

“If I'm doing some hot action and the TV 
cameras come by,” Dale said, “they'll usually stop 
and fitm it. It's a good way to attract attention for 
Hummingbird Toys.” 

“It’s just the greatest old-time stand-by toy,” 
company president Brad Countryman said. “It's 
such a good product line for us that it’s selling it- 
self. We don't have anyone in the sales depan- 
ment. Our sales have been consistent sales. 
They've pretty much leveled off as of a couple 
years ago.” 


The Bubble Yo 
The most unusual new yo-yo at the fair was the 
Bubble Yo-Yo from Shure Products. Company 


president and co-inventor Tom Shure showed us a 
prototype of the new product, which should be 
available in stores shortly. 

The Bubble Yo-Yo is the size of a couple of 
hockey pucks stuck together in yo-yo fashion. 
Around the rim of the yo-yo are small holes. “You 
dip the yo-yo intothe bubble solution,” Tom Shure 
explained as he demonstrated this most amazing 
and amusing new toy. “It works on aerodynamic 
principles so that the airflow comes through the 
yo-yo and blows the bubbles out the sides as it 
goes up and down.” 

It should have a retail price of about $8 and will 
come with a bottle of bubble solution and dipping 
tray. “It's a new sport, a sport for the 90s,” he said. 


New Art Work at Channel Craft 

The yo-yos are the same, but Channel Craft has 
expanded its line of wooden yo-yos by adding 
brand new art work in primary colors “meant to 
appeal to the children a little more,” sales director 
Mark Mortimer said. Also new, “brighter colored 
packaging to go hand in hand with the bright new 
yo-yos,” he said. 

If you prefer the natural wood finish, don’t 
panic. “We still have the natural yo-yos in the 
leather pouches.” 

Sales, he added, have been “consistent” from 
year to year. 


DGI/BUKI gave out... 

.-- Hummingbird yo-yos in its booth as 
premiums. “We use several items for demonstra- 
tions, and yo-yos are an excellent demonstration 
item,” explained Bruce Smith of Marvin’s Magic 
in England, who appeared as a toys and games 
demonstrator in the DGYBUKI booth. 

DGI/BUKI sells high quality educational toys to 
the specialty toy market and the hobby market. 
“Yo-yos are not one of those toys at this time, but 
maybe in the future,” said DGI/BUKI's David 


* Levin. . 


“Buyers at the show definitely like yo-yos,” 
Levin said. “They like the quality of the yo-yos. 
Many people know that they are Hummingbird 
yo-yos and are very happy to receive them. They 
come with our Shining Time logo and our 800 
number on the back, so it’s a double positive. 

“People keep them because they’ re yo-yos, and 
then they always have our number if they need to 
place orders for any of our products,” he said. 


Playmaxx Seeks 
Independent Distributors 


During the past several years, Playmaxx has dis- 
tributed its yo-yos primarily through independent 
distributors who set up their own demonstrations 
and handle their own sales. The company recent- 
ly put out an appeal for additional distributors. 

“We're working hard on our schoo! program, 
and it’s beginning to take hold,” company presi- 
dent Donald Duncan said. If you'd like to inquire 
about becoming a distributor, contact Don at 
Play maxx (602/623-9981) for details. 


Smothers Brothers on Tour 


Here is a listing of upcoming appearances by 
Tom and Dick Smothers, including The Yo-Yo 
Man. Please check your local listings for further 
information. 

June 28, Wolftrap, Vienna, Va. 

July 8, Summer Fest Grounds, Pabst Stage, Mil- 
waukee, Wisc. 

Aug. 2-7, Sheraton Desen Inn, Las Vegas 
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Aug. 9-14, Trump Plaza, Atlantic City 

Aug. 16, Riverbend Amphitheater, Cincinnati, 
Ohio 

Aug. 18, Garden State Arts Center, Holmdel, 
NJ. 

Aug. 27, Interlochen Center, Interlochen, Mich. 

Sept. 9, San Gabriel Civic Auditorium, San 
Gabnel, Calif. 

Sept. 10, Smothers Theater, Pepperdine Univer- 
sity, Malibu, Calif. 

Sept 12, Utah State Fair, Salt Lake City, Utah 

Sept. 13, Com Palace, Mitchell, S.D. 

Sept. 16-18, Circle Theater, Indianapolis, Ind. 


TRICKS 


Send in Your New Tricks 

Keep those tricks coming in. We'll continue to 
print as many as we can. Rest assured that we 
haven’t overlooked y ours. It’s in our ever-bulging 
folder. 

Please note that tricks in the newsletter are 
Primarily those that can be described in words 
without pictures. We don’t have room for lots of 
pictures in the newsletter 

However, the well-illustrated tricks are primary 
candidates for the book of new yo-yo tricks we are 
assembling. 

By the way, if we publish your trick, you receive 
a free 6-month extension on your subscription. 
And if yourtrick is selected “Trick of the Month,” 
you get a year’s extension on your subscription as 
our token way of saying, “Thanks for helping the 
yo-yo to continue developing as the greatest of all 
toys.” 

If your trick is used in the book, you'll receive 
a free, autographed copy by the author/editor, 
Professor Yo-Yo. (Note: Just to protect ourselves 
in the future, please be advised that sending us 
y our trick means that you are giving us permission 
to printitin the newsletter and subsequent books. 
You wili, of course, receive full credit in both 
places as the originator of the trick.) 

NOTE: All tricks are described for the right- 
handed yoist. If you’ re left-handed, make the ap- 
propriate changes when following the directions. 


“The Mouse Goes Home” 
Michelle Corwin 


Monclova, Ohio 

This is a simple trick. 

It’s just like “Walk the Dog,” but instead of let- 
ting the dog walk forward, you walk the yo-yo 
BACKWARDS, between your legs. 

The easiest way to throw a backward spinner is 
to throw a regular “Sleeper” in front of you, then 
walk around your yo-yo, facing the other way. 
Then slowly touch the ground with the yo-yo. Let 
the “mouse” walk backwards, between your legs, 
which form the “mouse hole.” 

Give the string a touch and bring the mouse back 
to your hand. 


“Yo Baby” 
Matthew Donahue 


Alexandria, Va. 

Throw a “Sleeper” and go into an “Eiffel 
Tower.” Tum it upside down as if to “Spell YO.” 
Slip two fingers inside the “top” (now on the bot- 
tom) of the towerand spread the string out to form 
a triangle, and “Rock the Baby” inside of it. 

This is similar to an oldervariation called “Rock 
the Baby in the Eiffel Tower” 


“Messin’ De Stringz” 
This is nota trick per se, but rathera way tosave 
a bungled trick. We've heard Dennis McBride use 


this line. Of course, he uses it a lot less frequent- 
ly than we do since he messes up almost never. 

Anyway, what he does is this: When performing 
a trick, if he makes a mistake and blows the trick, 
he quickly ad libs, “That’s that old German trick, 
‘Messin’ De Stringz’ (we tried tospell that the way 
a German speaking person might, but our German 
is not so good). If possible, use a German accent 
when you say the phrase. 

Even better, think up your own punchline to 
cover for a bungled trick. In recent months, we've 
used this one: “I call that trick, ‘The Healthcare 
Bill.” It starts off with great expectations and ends 
up ina big mess.” 

You can use any item in the news in a similar 
way. Nomatterwho’s in the White House, you can 
get a laugh in a kind way with an appropriate 
reference to a big item in the news. 


“Kicking a Field Goal” 
Andy Coleman 
Clovis, Calif. 

Start off as if you're doing a “Rock the Baby.” 
Start to make the cradle. While the cradle is still 
in the form of an inverted triangle, swing the yo- 
yo up and through it. Then let it go as it comes 
around so that it flips out directly in front of you 
like a “Forward Pass.” 


“Twister Baby” 
Thai Nguyen 
Alexandria, Va. 

First, throw a hard spinner and gather the strings 
into a “Rock the Baby” formation. 

Tum the “cradle” sideways so it is in direct line 
with the groove in the yo-yo. Swing the yo-yo into 
the string of the triangle and catch it on the string, 
and go quickly into a “Brain Twister.” 

This one is tricky and will require some fiddling 
around to figure out how to make it work. When 
performed neatly, it's fun to watch. 


“Hypnotize” 
Shaun Currie 
Alexandria, Va. 

This is an easy trick. Throw a “Sleeper.” Grab 
the yo-yo string about 6 to 8 inches above the yo- 
yo. Lift the yo-yo up toeye level and swing it back 
and forth while chanting something such as, “You 
are getting sleepy. You are getting very sleepy.” 

For a humorous finish, let your voice trai! off 
and pretend that you've put yourself to sleep. 


“Dog Off the Leash” 
Warren Korpanty 
Alexandria, Va. 

This is a creative way to perform “The Runaway 
Dog.” The traditional way to perform this trick is 
to throw a “Sleeper,” then slip the yo-yo off your 
finger and let go of the string, letting the yo-yo 
“run away.” 

Warren's method is different. First, untwist the 
yo-yostring until it is almost separated at the axle. 
Then roll the yo-yo up. 

Throw a hard “Sieeper.” Pick up the string afew 
inches above the yo-yo and separate the string 
while the yo-yo is still spinning. Flip the spinning 
yo-yo out from the string and iet it hit the floor, 
where it will “run away.” 

You've also set yourself up for another trick. 
After you retrieve the yo-yo, wind the yo-yo up 
but do not fasten the string to the axle. 

You are thus ready for two tricks (both of which 
appeared in this newsletter several years ago)— 
your choice: 

“Lassie Come Home”: Throw a“Forward Pass.” 


The yo-yo will sail straight ahead through the air 
When it hits the floor, it will be spinning back- 
wards and will rol] back toward you. Or, you can 
perform a variation on... 

“The Runaway Dog”: Throw the yo-yo straight 
down as if doing a “Sleeper.” Because the yo-yo 
String is not fixed to the axle, the yo-yo will drop 
to the floor and race away from you, across the 
floor. 


SHOPTALK 


1994-95 “YYT” Deadlines: 
Mark Your Calendar 


Please mark your calendar with the following 
deadlines for 4-¥} Times advertisers and articles: 

FALL 1994 issue (Vol. 7, No. 3: Commitment 
deadline, Sept. 5; copy and ad deadline, Sept. 9; 
to printer, Sept. 12; in the mail, Sept 19. Holiday 
shopping issue (for early shoppers). 

WINTER 1994-95 issue (Vol. 7, No. 4} Com- 
mitment deadline, Nov. 18; copy and ad deadline, 
Nov. 25; to the printer, Nov. 28; in the mail, Dec. 
5. Holiday shopping issue (for last-minute shop- 


pers). 

SPRING 1995 (Vol. 8, No. 1; Commitment 
deadline, Jan. 20, copy and ad deadline, Jan. 27; 
to the printer, Jan. 30; in the mail, Feb. 6. Bonus 
distribution at the New York Toy Fair, Feb. 17-20. 

SUMMER 1995 (Vol. 8, No. 2): Commitment 
deadline, May 5; copy and ad deadline, May 12; 
to the printer, May 15; in the mail, May 19. 
Father's Day issue, with bonus distribution at the 
Intemational Jugglers Association annual meeting 
in August, 

If you have a story for us, please have it in our 
hands at least TWODWSpnor to the copy deadline. 


[" THE YO-YOEXCHANGE | 


If you'd like to place a classified ad in this sec- 
tion, the cost for an ad is 10 cents per word, with 
a minimum charge of $2.50. We will print the first 
few words in boldface unless you specify dif- 
ferently. 

Yo-Yo Times assumes no responsibility or 
liabilities for any claims contained in any ad. Let 
the buyer beware! c— 

HELP FOR YOUR KUHN BALLBEARING 
YO-YOs. Special custom-made brass tool 
helps you adjust the 2 haives of your SB-2, 
Roller Woody and Sleep Machine without the 
need to remove the axle screw. Kit comes 
with 2 compression springs and tool. $10 plus 
$2 S&H. Extra compression springs, $1 
apiece. Satisfaction guaranteed. Order from 
Robert Koschoreck, 2131 Cascades Bivd., 
Apt. 108, Kissimmee, FL 34741, 407/935- 
9409. NOTE: I also collect yo-yos. Let's trade. 

DOES ANYONE have a Duncan Velvet (pack- 

aged), Duncan Sportsline — basketball, golfball, 
etc. (packaged), any Cheerio (packaged) or Crack- 
er Jacks prize (metal) yo-yos for sale? Jack 
Howley, 99 Ema Ra, Ithaca, NY 14850, 607/347- 
4849. 
NEW SOUVENIR: ‘Field of Dreams” yo-yo of 
movie site at Dyersville, lowa. Full color both 
sides using Playmaxx Pro- Yo. Picture of play- 
ing field with home on side 1, official movie 
site logo on side 2. Sold at site for $10 with 
stand (Don Watson model). Yours for just $8 
(including stand and postage and handling). 
Send check to Tom Canon, P.O. Box 1099, 
Wheaton, !L 60189, 708/231-4588. 


COLLECTOR wants to purchase old yo-yos 
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and related items. Top dollars paid. Steve, 
209/368-3458; 2416 W. Turner Rd., Lodi, CA 
95242. 

YO-YOs TO GO™ has collectibles to trade or 
sell. Get started collecting with our “Coke” yo- 
yo set of § for $30, or our metal yo-yo set of 
10 for $45, all different.When you buy both 
sets from this ad, you receive free additional! 
yo-yo. Shipping and Handling based upon 
your state. Make checks or money orders 
payable to “Horizons Unlimited.“ Write to 535 
N. Hutchins St, Lodi, CA 95240, 209/367- 
1956. 

‘MR. YO-YO” STATUETTE WANTED: Will 
pay generous amount for Duncan Mr. Yo-Yo 
wooden statuette. Warren Dotz, 2999 Regent 
St., Berkeley, CA 94705. 

WANTED: OLD YO-YOs. Buying singles, col- 
lections and old yo-yo memorabilia. List con- 
ditions and prices. Lucky Meisenheimer, 
Suite 105, 7300 Sandiake Commons Bivd., 
Orlando, FL 32819, 407/354-0478. 

YO-YOs WANTED. Tin or wood, Duncan, 
Goody, Royal, Cheerio, Flores and others. 
Also, related books, patches, pins, trophies, 
strings, advertising, memorabilia. Les Gor- 
don |I, 6475 E. Boone County 550 South, 
Whitestown, IN 46075-9763, 317/769-3382. 
YO-YO STRING PACKS. Duncan, Royal, Hi- 
Ker and Alox. Will sell or trade for old yo-yos. 
John Sievers, 515/262-0558, 3915 Lay St., 
Des Moines, 1A 50317. 

YO-YOs AVAILABLE FOR TRADE: Duncan 
O-Boys and Musical Ka-Yo among them. 
Write or call for the latest list. Chris Cook, W. 
2932 Sanson, Spokane, WA99205, 509/326- 
0421. 

WANTED: Duncan and Royal decal yo-yos, 
Flores and tin yo-yos, Cheerio and Goody 
jewels. Also, Goody Atomic anc Comet 
Filipino Twirlers. Will buy or trade. Johnny Til- 
lotson, 17530 Ventura Bivd., Suite 108, En- 
cino, CA 91316, 1-800-YO-BUDDY. 
LAUGH-MAKERS MAGAZINE for kid-show 
and family audience entertainers. 50 big 
pages each issue covering balloons, clown- 
ing, magic, ventriloquism, puppetry, comedy 
props, juggling, business ideas, more! 
$21/year (6 issues); outside USA, $27. P.O. 
Box 160-YT, Syracuse, NY 13215. 
COCA-COLA ADVERTISER yo-yos, made 
by Russell for Coca-Cola Co. in Mexico for 
promotions. Good quality. “Black Master,” 
gold printing, $12.50. “Red and Lucite Super,” 
white printing, $10.50. Prices include 
postage. Don Meeker, P.O. Box 507, Hol- 
lister, MO 65672, 417/334-1859. 

FOR SALE: American Spinners Yo-Yo Co. 
Contact Bill Cress, 26 Worcester Dr., Wayne, 
NJ 07470. All stock, inventory, logos, etc. for 
sale. 

WANTED: Yo-Yos and Yo-related items. 
Send your list to Michael Stiedl, Maizgasse 
1/10, A-1020, Vienna, Austria, Europe. 


AYYA 


Join the American 
YoYo Association 


If you’ re serious about yo-yoing, you'll want to 
join the American Yo-Yo Association. A member- 
ship application is available from the AYYA, 
14534 Wallingford, Seattle, WA 98133, or call 


New Renewal Procedures 


As we have explained in recent issues, we are trying to change all of our paid subscrip- 
tions so they will end in the same month (10/94, 10/95, 10/96, etc.). 

Incidentally, the "10" in"10/94," "10/95" and "10/96" does not mean “October” It means 
“Winter.” We are published four times a year. Here is an explanation: 

--Subscriptions ending with "4/94," "4/95" or "4/96" expire with the Spring issue of the 
appropriate year. 

~Subscriptions ending with "6/9X" expire with the Summer issue. 

--Subscriptions ending with "8/9X" expire with the Fall issue. 

--Subscriptions ending with °10/9X" expire with the Winter issue. 

The good news is that you'll only have to contend with this complicated renewal process 
one time. The next time you renew, it will be at the regular, uncomplicated rate. 

Incidentally, if your subscription ends in the 12th month of the year(e.g., 12/94), it means 
yours is a complimentary subscription. We give a few complimentary subscriptions, 
primarily to journalists plus a few friends of the yo-yo (such as a retired yo-yo pro who 
may be living on a limited income). Anyone who is receiving a complimentary subscrip- 
tion who feels so inclined is invited to become a paid subscriber! Use the renewal amount 
for the 10th month/Winter renewals/new subscription. 

If you check the chart below, you'll be able to calculate your renewal cost based on the 
expiration date of your subscription. The different prices for different expiration dates will 
bring your subscniption’s new expiration date in line with everyone else's. 

We've figured the sliding renewal scale as follows. (We have circled the category your 
subscripuon fails into.): 

If your subscription 


And you want to renew for: 


expires (see label): lyear 2years 3 years 
2/94 or 4/94 (Spring) $21 $24 $30 
(7 issues) (11 issues) (15 issues) 
6/94 (Summer) $18 $22 $28 
(6 issues) (10 issues) (14 issues) 
8/94 (Fall) $15 $20 $26 
(S issues) (Qissues) (13 issues) 
10/94 or 12/94 (Winter) $12 $18 $24 
(4 issues) (B issues) (12 issues) 


If yours is a new subscripiion, please make your check out as follows: 
Subscripiion Subscription is far 


begins with: 1 year 2years 3 years 
Summer issue $21 24 30 
Fall issue $18 22 28 
Winter issue $15 20 26 
Spring issue $12 18 24 
As you may have noficed a two- or three-year ‘Subscription is your best bargain. __ 


If you are a member of the American Yo-Yo Association, } your Fenewal is part o of your™ 
__AYYA membership. 
We recommend that you ‘do not cut your newsletter. Instead, photocopy this coupon, or 
write the following information on a sheet of paper, and send it along with your pay ment. 
If this is a renewal, PLEASE INCLUDE YOUR ACCOUNT NUMBER (which appears 


———__ = 


Yo-Yo Times News Hotline 


Dale Oliver at 206/367-9187. 

The organization is for everyone interested in 
yoing. including players, collectors, students, 
adults, manufacturers and yo-yo pros. One year 
membership is $12 for students and $20 for adults. 

Members receive a membership card, member- 
ship button, 1-year subscription to Yo-Yo Times. 
official AYYA contest trick list and a copy of the 
official AYYA contest rules, 

Membership also helps support AYYA yo-yo 
contests, prizes, activities and the on-going effort 
to establish yo-yaing as an intemational sport. 

Members also receive discounts of 20% on 
AYYA logo items (T shirts and sweatshirts, but- 
tons, patches and so on) and S0%off AYYA entry 
fees (which will be charged only for contests with 
cash prizes). 


“The Bluebook of Yo” 


by Professor Yo- ¥o 
editor Stuart Crump) 


Illustrated by Mighty Mo the Ye- Yo Pro 


(Mo Abdelbaki) 


The basic beginner's yo-yo instruction and trick booklet. 


$1.50 postpaid (North America) 
or $2.00 (outside North America) 


Two copies: $2.50 (N. America) and $3.00 (foreign) 
Send your check, credit card number or money order today to: 
“The Bluebook of Yo,” Yo-Yo Times 
P.O. Box 1519, Herndon, VA 22070 


703-715-6191 


JUNZ1’ Kala 


If one of the 


categories in the 
box on the left is 
circled, send your 
renewal today to: 


above your name on the attached label). Also, put this account number on your check. 
(Intemational subscribers add $6 per year for air mail postage & handling; please sub- 
mit your check, money order or VISA or MasterCard in U..S, funds only.) 


{ ] NEW SUBSCRIPTION [ ] RENEWAL 


Please include your mailing label and indicate new information or changes here: 


Yo-Yo Times 
P.O. Box 1519 


NAME Herndon, VA 22070 


ADDRESS 
CITY STATE ZIP. 
PHONE 
Mail this coupon today to: Yo-Yo Times 


P.O. Box 1519 - SM94 
Herndon, VA 22070 


PLEASE FORWARD 
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